JANUARY-FEBRUARY 2025

VISITOR PERFORMANCE

VISITOR ARRIVALS!

(Tourist + Excursionist)

Visitor Arrivals Monthly Arrivals Top Visitor Arrivals
(Note: January to February) (January to February 2025) by Couniries
Singqpore Growth 2025/2024

(January to February 2025)
a & & o e &
2025 ﬂﬂﬂﬂﬂfﬂ 6,736,405 2,980,330 .
e Feb 2,697,941 3,140,996 N'EI¥1A
. 8 s & @ (¢ china
2024 ﬂﬂﬂﬂﬂ‘ 5,129,882 3,756,075 ot 816,765 I WERLA
Jan 2,431,941 Indonesia

2019 ﬂﬂﬂﬂﬂf‘ 5,881,010 o A 148%

" m_Thailand
Growt
Jan 2025 o Feb 2025 N
TR Jan-Feb 2025 el 54.4% @ vs 2024 Brunei
vs 2019 e 227,266 V-14.8%

407,099 A 1.3%
vs 2024
India

o
Note: ﬂ is 1,000,000 arrivals . 2025 NN 2024 m A 12.4%

Visitor Arrivals by Mode of Transport and Point of Entry

(January to February 2025)

] Share Share 5 Share Share
= - PN =
LAND @ AIR : ‘ SEA @ RAIL

Tambak Johor KLIA Pelabuhan Pulau Pinang Woodland Train Checkpbini

&
H

859,453 75,896 80,692
Gelang Patah KLIA 2 Stulang Laut
1,086,335 755,521 46,854
Bukit Kayu Hitam LTA Bayan Lepas Langkawi
ise7] sy 29,276
Padang Besar LTA Kota Kinabalu Terminal Feri Puteri Harbour
S 643 [ 118,361 ] [ 22,176 |
Sungai Tujuh LTA Langkawi Kukup
[ 112,109 29,388 18,805
TOURIST ARRIVALS?
Tourist Arrivals Monthly Arrivals Top Tourist Arrivals
(Note: January to February) (January to February 2025) by Countries

(January to February 2025)

e & @& & g
1,853,122 Sinaapore Growth 2025/2024
Feb gap
2025 ﬂﬂﬂfa 4,311,833 1,952,043 e 09 330

China

s & & q
= W QD 4.
s Indonesia

2019 ﬂﬂfwﬂ 4,361,617 A 15.3%

Growth = _Thailand
Growth .
Jan 2025 (L J1A Feb 2025 m A 125%
Jan-Feb 2025 §{5¥: 174 Jan-Feb 2025 Vs 2024 Vs 2024 - India A
oo Ve N 176,477 ] 34.2%

Brunei

o
Note: ﬂ is 1,000,000 arrivals B 025 NN 2024 m V -16.0%

Tourist Arrivals by Mode of Transport and Point of Entry

(January to February 2025)

AIR

é Share Share

SEA RAIL

Share

&)

taND

Tambak Johor KLIA

Pelabuhan Pulau Pinang

75,807

Woodland Train Checkpoint

959,561 811,618

Gelang Patah KLIA 2

601,128

Stulang Laut

43,971

Bukit Kayu Hitam LTA Bayan Lepas Langkawi

[ iea52]

Sungai Tujuh LTA Kota Kinabalu Terminal Feri Puteri Harbour
20,549

Padang Besar LTA Langkawi Kuku

%

78,524

TOURISMYp— Source: Tourism Malaysia with the cooperation of Immigration Department
A ® Prepared by: Arrival and Industry Unit, Strategic Planning Division PQQe 1 /2



JANUARY-FEBRUARY 2025

VISITOR PERFORMANCE

Excursionist Arrivals
(Note: January to February)

e & 6 0 0 0 0 8
2025 ﬂﬂﬂﬂﬂﬂﬂ'ﬂ 2,424,572
2024 ﬂﬂﬂm 1,406,268
2019 ﬂﬂﬂﬂﬂi 1,519,393

Growth

Jan-Feb 2025 o Jan-Feb 2025
Vs 2024 @ SAN) | vs 2010

.
Note: ﬂ is 300,000 arrivals

Jan 2025
vs 2024

Monthl¥ Arrivals

(January to

1,127,208
F
eb 745,898

Top Excursionist Arrivals

by Countries
(January to February 2025)

ebruary 2025)

Singqpore Growth 2025/2024

© FEITID A 99.3%

«=_Thailand

660,370 China
(2~ 06,343 SPRTIY
88,611 A 11.0%
Feb 2025 y

96.5% @ vs 2024 Brunei
V.12.3%

India
N 2025 I 2024 0] A 85.0%

Excursionist Arrivals by Mode of Transport and Point of Entry
(January to February 2025)

% Share

=] Share
LAND

&

Tambak Johor KLIA 2
1,546,959 74,406
Gelang Patah KLIA
Padang Besar LTA Bayan Lepas
Tedungan LTA Senai
33513
Sungai Tujuh LTA Langkawi
1,045

Explanatory note:

5 Share Share
SEA | @ RAIL |

Langkawi Woodland Train Checkpoint

Stulang Laut
2,883

Terminal Feri Puteri Harbour

Jeti Pasir Gudani

Dermaga Labuan

LVisitor- A visitor is a traveler taking a trip to a main destination outside his/her usual environment, for
less than a year, for any main purpose (business, leisure or other personal purpose) other that to be

employed by a resident entity in the country or place visitor.
2Tourist (or overnight stay)- A visitor (inbound) is classified as a tourist (or overnight visitor), if his/her

trip includes as overnight stay.

3 Excursionist (or same day visitor)- A visitor (inbound) is classified as a same-day visitor (or
excursionist) if his/her trip does not include an overnight stay.
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